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SEX AND GENDER

The words sex and gender are commonly used interchangeably,
but their meanings are different. Sex refers to the biological and
physiological characteristics, while gender refers to behaviors,
roles, expectations, and activities in society.

Sex Gender

* male or female e Masculine or
;j:c?fers to biological \ feminine

1rrerences gender « characteristics
* chromosomes, sex

o : 5 that a society or
ormonat prorues, culture defines as

* internal and :
masculine or
external sex organs. /\ /\

feminine.

Sex refers to male or female, while gender refers to masculine or
feminine.



Why women are important in business?

Proper Utilization of
national resource

Higher returns on capital
Lower Risk

Greater Innovation
Greater Client Focus
Greater Long-term focus

Credit Suisse: Gender diversity
and corporate performance

“In testing the performance of
2,360 companies globally over the
last six years, our analysis shows
that it would on average have
been better to have invested in
corporates with women on their
management boards than in those
without.”
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Graph 01

Stronger than average results prevail

at companies where at least three women serve

Financial performance at companies with three or
more women board directors (WBD)

16.7% 16.8%

Averoge Nrerage
11.5% 10.0%
Aweroge
- -
Reoturn on Equity Return on Sales Raturn on

Invested Capital

Graph 02



$12 trillion economic opportunity by 2025

If every country matched the progress toward gender parity of
its fastest-moving neighbor, global GDP could increase by up to
$12 trillion in 2025.

Incremental global GDP over

business-as-usual scenario,” % $ trillion
india 07
‘ Latin America 11
China 25
Sub-Saharan Africa EE 0.3
North America and Oceania 11% 3.1
World Cit% 1"e
Middle East and North Africa 0.6
South Asia (excl. India) 0.1
Western Europe 21
Eastern Europe and Central Asia 04
East and Southeast Asia (excl. China) 0.9

'Sample = 85 countries
Sourca: IHS,; ILO; Oxford Economics, World Input-Output Database; national statistical agencies
McKinsey Global institute analysis



The challenge of advancing women into ieadership roles varies

considerably across industries, but three archetypes emerge.

9% of women by role

Rolos:

1 = Eniry levo P ]

2« Managot 4 « Ve prosdont g« C-Sulte
Unabie to antar Stuck at the middie
Automotive and Logistics and

industriad manutacturing transportation

0% 2/ 22 18 10 12 B

3 4 ©
Energy and Healthcare and
basic materials pharmaceuticals

Technology:
software and hardware
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46 43 56 30 24 13

Media and telecom

47 48 40 3 22 25
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Why women are not in Top Management?

Fewer women

47 37, Pursue science, Lack of career
math and IT biti
courses at =IOl
University Level

» 2015 20%4
_ - wWomen are More women leave
& o/ job as they think .
n ieisikely?o leave they are not f]t to Famlly & Work
. - % - within the year than men take reSponSibility
@ . .
Less interested in Norms and
positions Belief

Less freedom because
Men work more at outside




Global ranking in female directors’ share in listed firm

Others 2015

Asia Pacific 2015

India

HK
Singapore
Japan

South Korea
China
Indonesia
Malaysia
New Zealand
Australia

12.3%
11.1%
9.5%
2.8%
1.9%
8.5%
11.6%
13.4
17%
21.5%

10.2% in Asia Pacific

Norway
UK
Finland
Sweden
Canada
Us
Germany
France
Denmark
Italy

41%
26.1%
27%
27%
22.6%
20%
25.4%
32.8%
25.8%
25.8%

21.2% in EU

The Diplomate 16, 2016
China Daily Asia March 8, 2016



Democratic governance

Seats held Dy women in national parsament (%)

~..* India, Pakistan and
;—]\ Bangladesh - 30%

" reservation quota
for women in local
government bodies.

s BRY! ~ 2015
eos han 10% T 10%-30% B 050N B 50% of maore Setect ayour 010

Bangladesh - National Parliament is now 20%
Women participation in labour force 34%

The Speaker of the National Parliament, the Prime Minister, the Leader of the Opposition and the Deputy Leader
of the House are woman .

BD Government facilities are open for women entrepreneurs in Bangladesh. (collateral free micro-credit , 10% of the Small
Enterprise Fund and 10% industrial plots, 3 million in RMG, Gender sensitive budget for 40 ministries, 1 billion tk for women development)

BD achieved the MDG3 as it has secured gender parity in primary and secondary education at the
national level

Bangladesh was ranked 8th globally in terms of political empowerment of women due to
government’s pro-women policies.



What should
we do

Get committed

e Broaden
our action







